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Lutron's Smart to Dim Experience is an integrated marketing
campaign designed to engage, educate, and ingpire customers
about Lutron products and to drive sales at participating locations.

Engage - Customers wil learn sbout Lutron's Smeart to Dim Exparience frough a varety
of marketing vehicies Including direct mal, radio, fuslcast, print, and e wek,

Educate - Tha Smart fo Dim taam wil show customars how dIMMEers 5Es enangy and money
whila Bdding BmbiEncs fo halr home. Cur StefMwil aiso halp daterming what products are right for
your custormars and thalr parsonal naeds.

Inspire - The Smart to Dim Experence brings the concept of dmiming to Ife In avery-dey home
scenes. Cusiomers will be enposan toihe breedth of Luiron's product Ine and experience tha affect
tat sophisticated Ighting hes on & home's decar,
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Event Day Promotions
« giveaways including T-shirts, lamp dimmers,
and other great prizes

= enfer for a chance to win an ultimate
home theater system valued at $25,000

T-shirt {front) T-shirt {back)

A1/ Contact Info:
Event Details: Wed January 27, 2010 a:.'* *’:— Larry Johnson

Desert Electric Supply -,..} 5 (760) 568-5991
74-875 Velie Way {1\




